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Quick Survey

Raise your hand if youôre responsible 
for your organizationôs

ÅVolunteer Recruitment?

ÅMarketing?

ÅFacebook page?

ÅTwitter account?

ÅDigital Newsletter?



Types of Marketing

ÅTraditional Marketing
ÅDone for Years ςProven  Success Rate

ÅDigital Marketing
ÅMarketing using the internet, mobile devices, or other 

digital medium.

ÅSocial Media Marketing
ÅInternet marketing using social media networks for 

communication and branding goals.

ÅGuerilla Marketing
ÅInnovative, unconventional, low-cost marketing to get 

maximum exposure.





"Social media is changing the way we 

communicate and the way we are perceived, 

both positively and negatively. 

Every time you post a photo, or update your 

status, you are contributing to your own digital 

footprint and personal brand."

~Amy Jo Martin



Why Use Social Media?

ɆCommon communication method

ɆVolunteers, potential members and donors are using 

social media

ɆEnables your supporters to easily share with their 

friends and others

ɆAdds visual element

ɆFree



Thank you





Twitter

You are limited to 140 characters 
per tweet, use # (hash tag) to 
promote Topic, Keywords, or 
locations.

%ØÁÍÐÌÅȡ $ÏÎȭÔ ÍÉÓÓ ÔÏÄÁÙȭÓ 
#Volunteer workshop at 
@UnitedWayLHG#UWLHGO

Remember to follow your 
local media stations, reporters and 

publications.



Using specific hashtags will allow you to make an 

impression on a wide social media audience. Make sure 

youôre sharing the best content, and making the right 

impression.

Find the hashtags that are relevant to your cause and 

location #inthe239 #swfl #CityName

Twitter  - #Hashtag

5ƻƴΩǘ hashtageverything



Like anything in life, ñtiming is everythingò. Twitter is no 

exception to get maximum leverage. 

ÅTweeting in the afternoons get a higher click-through rate 

than mornings.

ÅThursday to Friday get more clicks than earlier in the 

week.

ÅWeekends are the best time to tweet and get the highest 

Click Through Rate (CTR)

When to Tweet ???? 
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Sample Pinterest Board
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LinkedIn
ÅLinkedIn is a business-oriented social 

networking service. 

ÅOver 400 million users

Å2.1 million LinkedIn groups

Å41% of millionaires use LinkedIn

ÅVolunteer Match listings will appear and 
prompt users via email


